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SUPPORT CALIFORNIA’S DREAMERS TO START, SCALE & SUCCEED AS
SMALL BUSINESS OW NERS, EMPLOYERS & DRIVERS OF THE ECONOMY

FUN FACT!

NUMBER 1REASON
PEOPLE SAY THEY W ANT
TO START THEIR OWN
BUSINESS...

. Fund and oversee a network ofsmallbusiness support centers BE THEIR OWN BOSS!

. Administer the Governor’s direct grant relief supporting sm all

businesses

. . "
. Increase pipeline of loans to our smallest and m ost vulnerable .

smallbusinesses BEST

. Advance the resiliency ofour smallbusinesses through disaster BOSS

=

. Represent and elevate the voices of CA’s smallbusiness-owners

awareness and preparation EVER




DEMOCRATIZE
ACCESS TO
CAPITAL

DRIVE ECONOMIC
MOBILITY
THROUGH

ENTREPRENEURSHIP

California
entrepreneurs &
future
entrepreneurs

Communities,
residents,
community
leaders & other
stakeholders

SBDCs, IHubs,
CDFlIs, FDCs &
other partners

and preferred

lenders

Chambers of
commerce &other
business &
economic
development
organizations






Number of Small Businesses in CA

Share ofall CAbusinesses 99
that are smallbusiness 0 CA flas most small
businesses in U.S.
Share of CA small
98% businesses with fewer

than 20 employees 2 O f 3 5 O %

Net New of Private

Jobs Created by Small Business
4 Jobs Sector Jobs




Sm all

Business
Support
Network

SUCCESS | CAPITAL ACCESS | LEADERSHIP FOR ENTREPRENEURS
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Do | have

Can you teach -
= theright Why do |
me about... ) licenses and = Cashflow neséd a
is tight.

ACCOUNTING? permits? business
How do | p| an?
MARKETING? get a loan? .

GOVERNMENT
CONTRACTS?

AL

SUCCESS | CAPITAL ACCESS | LEADERSHIP FOR ENTREPRENEURS

* Let us connect you to a trusted business advisor <« Start here to find a smallbusiness
ready to support your dream center that can help yourbusiness

* No-cost I:1advising and a pathway to funding SCALE

* Low-cost training for every aspect of your

Don’t go it alone!

business



séA& From Bright Idea
to Successtul Exit

SUCCESS | CAPITAL ACCESS | LEADERSHIP FOR ENTREPRENEURS

California’'s Small Business Support Network

Use these fields to find the best center for your Rortiand
needs: Map Satellite
* Small Business Development Centers Wher 10 opreon? o

* Women’s Business Centers ”“

Advisors ready to help in 150+
Y y * Apex Accelerators
centers across the state b

* Veterans Business Outreach Centers

Find an advisor who speaks your * Plus dozens of non-profit business i e e g A e S P g
language, knows your community

All services low-cost or no-cost. Create a relationship with an
adviser who cares about your business (almost!) as much as

you do. When you're ready for capital, your advisor con

* Access new markets &procurement o e i T oo e B, .
- ; ) 4 5 4 y 8 0 14 L . Total Search Results: 114

opportunities with Apex Accelerators

support organizations &preferred

capital providers across the state

SpE‘Cia”ZEd =1y DDOFt for vetera ns, Get He lp For Your Bu S in ess @ } @  Americon indian Chamber Education Fund APEX
women, government contracting . J—

03303 f
a n : m : r E ond perform under controcts with the Depariment of Defense, other federal agencies, state ond local governments and with government prime

The American Indion Chamber APEX Accelerator [AICEF APEX) works with Native Americon businesses and Tribal enterprises to help


https://calosba.ca.gov/for-small-businesses-and-non-profits/small-business-centers/

2/3 of smallbusiness
o O
owners report that they
ﬂw willseek capitalover

next 12 months
SUCCESS | CAPITAL ACCESS | LEADERSHIP FOR ENTREPRENEURS

Ready an
to s Entrepreneur’s

Works their Referred to
personal network a trusted
and checks the advisor

With the help of
their advisor,
connects to a

A small business- Internet lender and lr“-----.f’f“x.fwl
owner seeks capital Works with their negotiates agood - Funded!
4 advisor to create a deal _ This small ©
A solid financial strategy {x,b:,‘::&esfn'sf
Sorcess | Caermal Arcess | LEADERSHIP FOR ENTREPRENELRS and hone thElr Skllls [‘-_-HI SCA E! r—"j.h
L2 A

"'f\

Lands here and — A
fills out a quick I'I'-ﬁm;;ﬂ.-_ '“G
SCALE intake = |
— f/ \ SUCCESS | CAPITAL ACCESS | LEADERSHIP FOR ENTREPRENEURS
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ACCELERATE
CALIFORNIA

INCLUSIVE INNOVATION HUBS

. E13 Inclusw&-ln—ﬁﬂvatmn Hﬂ'Bs or 1Hubs . 4

1|:"r.'1

T —

lst State tomest—d"rectly in the success of
dlverse -owned innovation busmesses

.l_'

5 Accelera!tor Gra,_L&fora business

- $ IOM() k cultlvated in . one ofthe 13 1Hl.i‘bs ¢ . - \



https://calosba.ca.gov/funding-grants-incentives/ihub2/#abouttheprogram

ACCELERATE
—— CALIFORNIA

INCLUSIVE INNOVATION HUBS

Iearn more about Accelerate California @

What’s an IHub? Asmallbusiness incubatorbuilt on 5 pillars:

Technical Assistance — l:lladvising/m entorship and educationaltraining.
Capital Access —Pathways forinnovators to access and obtain capital. Non-dilutive funding

(SBIR/STTR/Grants),Debt Funding, Angeland Venture Capital

$ OF EQUITY Subject matter experts and industry expertise access —Ahub should provide connectivity to

INVESTMENTS , _ L .
regionalassets at a University Laboratory (Tech Transfer &Com m ercialization), National/Federal

. $ OF TOTAL CAPITAL Laboratory (SBIR & STTR)and localprivate industry experts
RAISED

Resource Provider Network — A conduitto a network ofregionalresource providers that can

. # OF EQUITY supportinnovators through the life cycle oftheir ventures. (Legal,accounting, financial, HR and

INVESTMENTS :
otherresource providers)

. # OF TRAINING Physical Space —Each Hub should be leveraging a physicalspace within the region to spur

ATTENDEES collaboration and com munication between entrepreneurs..(Entrepreneurialresource centers,

. # OF TRAINING EVENTS co-working spaces,etc)



https://calosba.ca.gov/funding-grants-incentives/ihub2/

{ Iearn more about Made in California @ }

Windmills and wine,soap and shoes and solar panels,cars and
airplanes and bikes and drones and rockets,furniture and clothing
and art and jewelry,machine parts and machines to make other

machines,and,ofcourse,everything electronic imaginable.

#1 State in the
Country

California is the center of manufacturing
businesses and jobs in the U.S., with
output now topping $394 Billion, an
increase of 73% since 2010

7S
1.28 Million Good Jobs

Eight percent of the state's workforce is
employed by the state's 34,360
manufacturing firms with an average
annual compensation of $134,356.2

lllllll



http://camade.ca.gov/

Forms to document

critical inform ation

Information and where

DISASTER

PREPAREDNESS FOR SMALL BUSINESS

| |GREATE A

RESILIENCY
ROADMAP

FOR YOUR SMALL
BUSINESS

Ny F!iﬂ&'fﬂi’
PREPAREONESS FOR SMALL BUSINESS

to find key resources

Hazard Information Pravides guidance on actions your busingss can take to propars for

sheets (FEMA) 17 different types of hazards
Listos Califernia Provides Colifornian families and households with disoster readiness
(caloEs) tools and résources in 24 different languages

Hazard Mitigation " —
He, 1 I | He M Pl
plul‘l‘ﬂﬂg unit (cﬂlo!s] elps you lind your lacal Hozard Mitigation Plan
Matural Risk Index Interactive mopping ool o assess the likelihood of 18 difterent types
(FEMA) of natural hazards in your community

MyHozards (CalOES) | Discover hozards in your area and learn steps to reduce parsenal risk

inow Your Aleete & Lists of common alerts in multiple languages
warnings (FEMA) P quog

calAlerts How to sign up for emergency notifications in your county

s ok A Keeps you informed about earthquakes in real time using data from
¥ PP Your phone's Sensors

Review this resource to better understand how your business can

respond promptly, accurately, and confidently during an emer gency

and, days that fallow

Ready.Gov Crisls
cemmunications Plans

Emargency Call Raview thiz example to see how you and your amployees can stay
Tree Template connected during an emergency

The Outsmart Disaster Resiliency Team:

- hosts free preparedness training both
online and in-person training webinars

- bespoke in-person training event for
small-business owners in your

community

PROBABILITY SEVERITY TOTAL
(©-5) (0-5) (0-25)

Assign each threatwitha | Multiply Probability with

sty busnemtonctorsond | SetordtoSonaeos | TSRSz eCT | ey v e e
e | e | coddemeyour | ighednkng st
PROBABILITY X SEVERITY = TOTAL RISK
THREATS PROBABILTY (0-5) | SEVERITY (0-5) ToTAL (0-25)
Geological Hozards

Landslide
.Enr!hqunka

Mudslide
.‘rsunami

Volcano

subsidence NAME OF EQUIPMENT Related Business Process:

Brief Description of ltem:
Severe Winter Q Y Physical Location Within Facility:

(snow, ice, Hail, Sleet, etc.)

Drought

Lightning

Extreme Cold | Freeze

Extreme Heat

Tornade [ High Wind [ Hurricdy

Toda la capacitacion y los materiales de Outsmart

NOTA:

Disaster tambi¢n estan disponibles en espafiol

Equipment Operator:

Make [ Manufacturer: Asset Tag Number:
Purchase/Lease Date: Price Paid:
Model Number: Serial Number:

REPAIR[MAINTENANCE

Warranty | Service Contract Info:

ployee Responsible for Mai

Are Spare Parts Available: YES NC  If so, explain:

Maintenance History:

EQUIPMENT REPLACEMENT

Can This Equipment Be Replaced: YES NO How Long Will the Replacement Take:

, . . i )
1s vendar q

If equipment is not replaceable, what are your options? (Use an alternate model or vendor, have equipment
custom-made, etc.

VENDORS

Name of Primary SupplierfVendor: Name of Backup Supplier/Vendor:

ATTACH

Manual Warranty Information




ECONOMIC
MOBILITY

THROUGH
ENTREPRENEURSHIP

Equity 1n
Procurement
(AB2019)

Under AB 2019,25% of all State contracts must be

awarded to smallbusinesses

« In 2022, AB 2019 turned California’s long-
standimmg smallbusiness participation goals into
amandate:aminimum of25% ofall contracts
from each state agency must now be assigned
to certified smallbusinesses and 3% to
Disabled Veteran Business Enterprises

« Step towards making California’s procurem ent

opportunities more mclusive and equitable




P e rfo rm ln g “The creative arts industry was amongst the hardest hit by

the impacts of the Covid-19 pandemic. I am proud of the

Art S Eq u lt a b le economic and cultural contributions that our arts workers

provide to California, and support industry-led efforts to

P a yro 11 Fu n d improve their ability to succeed and continue to enhance
(SB 1116 ) our communities.” Governor Newsom

DRIVE

ECONOMIC
* Reimburses payroll foreligible nonprofits;encourages MOBILITY
THROUGH

them to convert contract laborto W2 employees ENTREPRENEURSHIP

* CalOSBA to choose community partner through

competitive application process in Sept.2024 with funds

available in early 2025 Art work 1s

* Uses $12 million in unexpended funds in the Nonprofit

real work...

Performing Arts Grants program to launch a pilot







Every month 1n
your inbox...

Success stories like this one from
around the state

CalOSBA program updates

Director’s column, From the Advocate
Tips on how to Outsm art Disaster
Otherusefulinformation to help you

Start, Manage & Grow your business

[ Subscribe to CalOSBAnewsletter @ J

Meet Salomon & Carmela Silva —The New

Owners of Coastside Baking Co.



https://calosba.ca.gov/connect-with-calosba/newsletter-signup/

Meet the Team

California Office of the Small Business Advocate

Regional Economic Engagement Teams

Northern California:
. ' Regional Advisor, Clair Whitmer
] ‘ Resiliency Training Coordinator, Shruti Narain
# Local Engagement Specialist, Jamie Winters
I Local Engagement Specialist, Jermaine Carter Gibson

Central California:

% Regional Advisor, Isaiah Green

Z# Resiliency Training Coordinator, Ted Hillman
%7 Local Engagement Specialist, TBA

Local Engagement Specialist, Bob Adams

Southern California:

7 Regional Advisor, Chris Earl

: Resiliency Training Coordinator, Susana Ramirez-Mufioz
%7 Local Engagement Specialist, Stephanie Garcia
Information Specialist, Michael Martinez

Chris Earl

Southern California Team

Michael Martinez Stephanie Garcia Susana Ramirez-Munoz

Southern California Local Engagement Specialist
Stephanie.Garcia@gobiz.ca.gov
916-898-0424
916-507-6348



Thank

VISIT US

FOLLOW US

LinkedIn
@calOSBA

X (formerly Twitter)
@californiaOSBA

Facebook
@californiaOSBA

Instagram
@californiaOSBA

NextDoor
CalOSBA
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